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Public Information Outreach in San 
Gabriel Valley 
How we did it…

Goal:
Hit ‘Hit ‘emem with WNV info every where        with WNV info every where        

they turn!they turn!

• Local / In-house outreach

• Regional / Multi-agency outreach



Local / InLocal / In--house outreach house outreach 

• City Staff
– Info Packets: city manager, council members, 

department heads, PIOs
– Presentations: city staff, city councils, seniors
– Press releases & regular correspondence: city 

manager, PIO, trustees 
– Literature: city hall, chamber of commerce, libraries, 

PD, FD, animal control, community/senior services 
(reference cards, poster, WNV pamphlets - multilingual)

** NPDES coordinator/stormwater mgrs contacted
Mosquitoes in BMP info sent
Request list of BMPs and placement on list to review 
future projects



Local / InLocal / In--house outreach house outreach 

• Seniors
– On Site Visits: each senior center, convalescent 

home, retirement village located and visited 
throughout season by technician

– Regular correspondence: site director
– Literature: reference cards, WNV poster, WNV 

pamphlets (multilingual), articles for newsletters
– Presentations: safety fairs, staff training, senior 

citizens meetings



Local / InLocal / In--house outreach house outreach 

• Schools
– Info Packets: district superintendents, school site 

principals (public and private)
– Newsletter: 4th-5th grade level to each teacher
– Literature: each school site (reference cards, posters, 

WNV pamphlets multilingual - provided disk for duplication 
and distribution to all parents

– Presentations: classrooms, staff (primarily 
maintenance & nursing) 

– Press releases & regular correspondence:
principal, PTA, school newspaper



Local / InLocal / In--house outreachhouse outreach

Media - multilingual
• Print 

– Newspaper insert -
sent to every
household

– Press releases to 
regional, community, & 
college newspapers… 
lots of interviews!

– “articles” written for 
community papers, 
PTA



Local / InLocal / In--house outreachhouse outreach

• Media - multilingual
– Cable Access

• Video and CD Rom provided (individual slides, 
short video PSA, CDC WNV video)

• Interview shows, WNV specials
– TV

• Press releases and interviews
– Radio

• Press releases and interviews



DEET Wipe Giveaways

• Cutter (Spectrum 
Brands) representative 
donated 6,000 + 
individual towelettes

• Distributed at L.A. 
County Fair, Senior 
Centers, City Fairs, Etc.



Impacts on Education DepartmentImpacts on Education Department
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2004 Budget Impacts

• Annual PR Budget = $20,000
• Additional expenditures = $75,000

• 152 hours overtime (2 staff)
• Tylenol = $250.00



Regional / Multi-agency outreach

Joint effort between 5 agencies
– GLACVCD, SGVMVCD, OCVCD, WVMVCD, LBDHS

The Miller Group

$218,000 total investment

Cost share based on # 
parcels in ‘coverage’ area



Regional / MultiRegional / Multi--agency outreachagency outreach
• Sponsorships

Albertsons/Sav-On, Ralphs/Food-4-Less, Stater Bros, 
Safeway, Longs Drugs, Armstrong Garden, Lowes, Orchard, 
Costco, REI, 7-11, Salvation Army, Goodwill, and more

• Water Bills
36 Water Depts printed or added inserts

• Press Conference (May 04)
• High visibility PR events

Freedom Festival, Latin Festival, Coliseum billboard, 
community fairs, Kirkorian theatres

• Radio Buy ($68,000)
447 60-second spots
27 30-second spots

• Lindsay Wagner PSA

http://www.kfwb.com/




WipeOut West Nile Campaign
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Did it work?

• No Survey
• Hits to SGVMVCD Web Site

– July:   35,989
– Aug:   45,489
– Sept:  29,719
– Oct:    21,817

• Public was informed
• Cutter Brand repellent sales up 51% in 

So. CA since 2003 



SGV Dead birds by week of reporting and other SGV Dead birds by week of reporting and other 
events related to West Nile virus, 2004events related to West Nile virus, 2004

0

100

200

300

400

500

600

700

1 4 7 10 13 16 19 22 25 28 31 34 37 40 43 46 49 52

Dead Birds

PRs or Press Conferences

D
ea

d 
B

ird
s

Radio Ads Begin

W
NV Supplem

ent - Newspaper

W
ater Awareness - Newspaper



Service Requests Received Service Requests Received 
MosquitofishMosquitofish
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Service Requests Attributable Service Requests Attributable 
to Mosquitoes to Mosquitoes -- 20042004
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Successes and Problems
• We think it worked!  We had many more human cases than we expected, but 

based on our population… it could have been much worse!
• Regional outreach effort was important in our area.  
• Simplified message and single phone number critical to reduce confusion and 

help residents find current, accurate WNV info and the correct district serving 
their area

• Close coordination between local agencies critical – give reception staff in 
cities, animal control, chamber of commerce, etc. reference cards for quick 
access to important phone numbers when public calls. 

• Convincing people we had mosquitoes!
• Confusion and frustration about dead bird pickup became problem
• Sheer number of dead birds quickly overwhelmed any one’s ability to pick 

them all up.  Many cities (parks depts, public works, animal control) picking 
up and disposing of birds – not reporting.  Public more concerned about birds 
than mosquitoes

• Inability to release name of city where human cases occurred caused 
frustration.  Public felt they had a right to know where people were getting 
sick!  

• Unable to target groups that spend time outdoors (ran out of time) i.e. 
summer camps, scouts, soccer leagues, baseball, softball, etc.  Parents and 
grandparents need repellents too!



Thank You

Don’t reinvent the wheel… call me!

Kelly Middleton
Public Information Officer
San Gabriel Valley MVCD

626.814.9466
kmiddleton@sgvmosquito.org


	Public Outreach for West Nile Virus in Southern California
	Public Information Outreach in San Gabriel Valley How we did it…
	Local / In-house outreach
	Local / In-house outreach
	Local / In-house outreach
	Local / In-house outreach
	Local / In-house outreach
	DEET Wipe Giveaways
	Impacts on Education Department
	2004 Budget Impacts
	Regional / Multi-agency outreach
	Regional / Multi-agency outreach
	WipeOut West Nile Campaign
	Did it work?
	
	Service Requests Received Mosquitofish2004 vs 1999-2003 Mean
	Service Requests Attributable to Mosquitoes - 2004
	Successes and Problems
	Kelly MiddletonPublic Information OfficerSan Gabriel Valley MVCD626.814.9466kmiddleton@sgvmosquito.org

